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Challenge
Launch Breville’s new Kinetix Blender, which 
Breville’s award-winning design team spent two 
years developing, communicating and visually 
demonstrating its revolutionary new technology.

Strategy
Daemon 2iC recommended a strategic launch 
campaign which leveraged the advertising creative 
and included media roadshows, a dedicated media 
relations campaign, journalist review program and 
stylist outreach program. 

Daemon 2iC developed an interactive and educational 
media roadshow for Australia’s top three magazine 
publishing houses, allowing the journalists to have a 
‘hands on’ experience with the new blenders. 

A menu of ‘blended’ foods was developed in 
conjunction with Breville’s home economist to 
showcase the blender’s versatility from dips, to 
canapés and cocktails.

Comprehensive media materials were developed to 
support the campaign and secure coverage across 
broadcast, print and online media. 

Results
Over 70 of Australia’s top food and lifestyle media 
pureed pesto, whipped cream and crushed 
cocktails at the Breville Kinetix Blender Roadshows, 
including Lyndey Milan of Australian Women’s 
Weekly and Channel 9’s Fresh. 

Daemon 2iC’s Breville Kinetix Blending Campaign 
secured 20 pieces of coverage with 2,884,721 

consumer impressions. Coverage highlights  
include Channel 7’s Sunrise, Channel 10’s 9am  
with David and Kim, Sydney Morning Herald’s  
Good Living, Vogue Living, Australian Women’s 
Weekly, Australian Gourmet Traveller, Famous, 
Delicious and Men’s Health…..

Following the success of the roadshows, Daemon 2iC 
has continued to build on the relationships with media 
who attended the shows. A number of attendees 
have become “Breville champions” and regularly 
feature Breville appliances in their publications 
including juicers, coffee machines and health grills. 

We were really surprised with what the blenders can do and what they are capable of. Following the media 
road show presentation it’s great to see Breville is still communicating what their products can do and 
the point of difference they offer to the media. We all thoroughly enjoyed the media road show at FPC.
Claire Brookman  
Super Food Ideas

The Kinetix blender for one looks great and the presentation on its versatility was very effective. It’s also 
very quiet which is a big plus for our readers and also is the ideal Christmas gift.
Barbara Northwood 
Food Director, New Idea

It’s not a blender.  
It’s a Breville Kinetix Blender
Daemon 2iC blends up a media storm for the launch of the Breville Kinetix Blender!
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