WE WERE REALLY SURPRISED WITH WHAT THE BLENDERS CAN DO AND WHAT THEY ARE CAPABLE OF. FOLLOWING THE MEDIA
ROAD SHOW PRESENTATION IT'S GREAT TO SEE BREVILLE IS STILL COMMUNICATING WHAT THEIR PRODUCTS CAN DO AND
THE POINT OF DIFFERENCE THEY OFFER TO THE MEDIA. WE ALL THOROUGHLY ENJOYED THE MEDIA ROAD SHOW AT FPC.

Claire Brookman
Super Food Ideas

THE KINETIX BLENDER FOR ONE LOOKS GREAT AND THE PRESENTATION ON ITS VERSATILITY WAS VERY EFFECTIVE. IT'S ALSO
VERY QUIET WHICH IS A BIG PLUS FOR OUR READERS AND ALSO IS THE IDEAL CHRISTMAS GIFT.

Barbara Northwood
Food Director, New Idea

IT'S NOT A BLENDER.

Breville

IT'S A BREVILLE KINETIX BLENDER

DAEMON 2IC BLENDS UP A MEDIA STORM FOR THE LAUNCH OF THE BREVILLE KINETIX BLENDER!

CHALLENGE

Launch Breville’s new Kinetix Blender, which
Breville’s award-winning design team spent two
years developing, communicating and visually
demonstrating its revolutionary new technology.

STRATEGY

Daemon 2iC recommended a strategic launch
campaign which leveraged the advertising creative
and included media roadshows, a dedicated media
relations campaign, journalist review program and
stylist outreach program.

Daemon 2iC developed an interactive and educational
media roadshow for Australia’s top three magazine
publishing houses, allowing the journalists to have a
‘hands on’ experience with the new blenders.

Daemon 2iC — Case Study

A menu of ‘blended’ foods was developed in
conjunction with Breville’s home economist to
showcase the blender’s versatility from dips, to
canapés and cocktails.

Comprehensive media materials were developed to
support the campaign and secure coverage across
broadcast, print and online media.

RESULTS

Over 70 of Australia’s top food and lifestyle media
pureed pesto, whipped cream and crushed
cocktails at the Breville Kinetix Blender Roadshows,
including Lyndey Milan of Australian Women’s
Weekly and Channel 9’s Fresh.

Daemon 2iC’s Breville Kinetix Blending Campaign
secured 20 pieces of coverage with 2,884,721

consumer impressions. Coverage highlights
include Channel 7’s Sunrise, Channel 10’s 9am
with David and Kim, Sydney Morning Herald’s
Good Living, Vogue Living, Australian Women'’s
Weekly, Australian Gourmet Traveller, Famous,
Delicious and Men’s Health.....

Following the success of the roadshows, Daemon 2iC
has continued to build on the relationships with media
who attended the shows. A number of attendees
have become “Breville champions” and regularly
feature Breville appliances in their publications
including juicers, coffee machines and health grills.

DAEMON 2iC
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lurkey talk

Conking with turkey & no longer
lirniled 1o the entim bisd. inghams
now N Besh snd iroen burkisy cuts
availatile, inchuding fresh chops,
turkey mince and isen ready-to-
mast beeagts and thighs, Natumily
mili-tasting. turkey ts high in prosgin
and low in fat. Far moee Informatian,
plus 3 deficious recipe for lurkey
lbreast with mangn and corander
are, visit www indaystuskes com,m,
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F\hat's ¥ Tese e ruk characerts
. NFW 4 It's avallabie for about $16.95,

(right} and $169.95 for
the BELESO,
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