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5th birthday noodling celebrations! 
Award-winning Asian inspired restaurant, wagamama celebrated its 5th birthday in 
Australia by launching a national public relations campaign, treating its already 
loyal customers and encouraging consumers to enjoy the noodle experience!

CHALLENGE
Daemon 2iC was tasked to prepare a strategic 
public relations campaign to drive visitation  
to wagamama restaurants and ensure  
optimum consumer awareness of the  
5th birthday celebrations.

With just three short weeks to prepare for and 
launch the media campaign, Daemon 2iC had 
to swing into action to raise national awareness 
and generate word of mouth about the birthday 
celebrations - all whilst educating consumers  
about the brand’s core values.

STRATEGY 
Targeting wagamama’s already loyal customers 
and potential new customers, creative media 
materials and angles were developed – tapping into 
the extraordinary amount of noodles expected to 
be consumed throughout the celebrations - over 
60,000 people will eat 18,000 kgs of noodles 
throughout the food week birthday celebrations!

To gain cut-through with the media 5th Birthday 
Noodle Cakes were created and sent to key media, 
including Sue Bennett of The Daily Telegraph, Scott 
Bolles of the Sydney Morning Herald and Matt Sun 
of mX. The response was fantastic!

RESULTS
Daemon 2iC exceeded all agreed campaign  
Key Performance Indicators, with coverage 
appearing in over 16 leading consumer, trade  
and business media, a combined circulation  
of 2,458,922.

Media coverage highlights include Daily Telegraph, 
mX (Sydney and Melbourne), West Australian 
(circulation 206,025), Sunday Herald Sun (circulation 
522,400), The Courier Mail (circulation 216,075)  
and combined commuter coverage reaching 
413,000 people.
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